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Continuing Excellence in Nonprofit Finance

Exempt Magazine: serving top financial executives who 
control the country's largest nonprofit organizations.



Exempt is for the CEOs, CFOs, Development 
Officers and board members responsible 
for the endowment, assets & financial man-
agement of the nation’s largest nonprofits.  
In-depth articles focus on asset management, 
planned giving, donor advised funds, banking, 
risk management, investments, insurance, trusts, 
financial software and technology. 

n Asset Management
n Planned Giving
n Investing
n Taxing Issues
n �Plus, donor advised funds, banking, risk management,  

insurance, trusts, financial software and technology

1. �The Urban Institute, NCCS Core File 2004
2. Giving USA 2005
3. NCCS Core File 2003
4. NCCS Core File 2004

1
n $1.9 trillion in total assets1

n $1.1 trillion revenue1 
n $248.5 billion in annual contributions2  
n �Approximately $736 billion in investable assets4

Circulation................................................... Over 13,500

Organization Type............................Education, Health,  
Foundation, Cultural and Religion

Organization Size....................................$10,000,000 +

Title.......................................................................... 83% 
CEO, President, Executive Director,  

CFO,  Finance Director, Treasurer, COO 
..................................................................................17% 	

Development Titles

“ “

A Publication of The NonProfit Times

The nonprofit sector represents: Reach

In Every Issue ... Available Ad Sizes and Rates 

	 1X	 3X	 6X	 8X
Full Page, 4C	 $5,264	 $4,684	 $4,528	 $4,474
1/2 Page, 4C	 $3,738	 $3,326	 $3,214	 $3,177
1/4 Page, 4C	 $2,845	 $2,531	 $2,446	 $2,418

Full Page, B/W	 $4,084	 $3,634	 $3,513	 $3,471
1/2 Page, B/W	 $2,573	 $2,290	 $2,213	 $2,187
1/4 Page, B/W	 $1,632	 $1,453	 $1,404	 $1,387

Advertise in both Exempt & The NonProfit Times and 
receive an additional 10% continuity discount. Contact your 
Account Manager to discuss frequency discounts & programs.

. . . large organizations with total expenses of $10 million or more 
in 2003 represented less than 4 percent of public charities but they 
received more than 60 percent of the annual contributions, made 82  

percent of all expenditures, and held 77 percent of all assets. A  
disproportionate share of finances is concentrated in education and 

health organizations, particularly in universities and hospitals.3  

Financial Information For The Nonprofit Sector



CIRCULATION: . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8,841

ORGANIZATION SIZE: . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $10,000,000+

ORGANIZATION TYPE: . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Education, Health, Foundations, Cultural and Religion

AUDIENCE: . . . . . . . . . . . . . . . . CEO, President, Executive Director, CFO, Finance Director,Treasurer, COO, Development

Advertising Rates - CPM (Gross)

Top Tower 2nd  Tower Top Horizontal 2nd Horizontal 3rd Horizontal       

Banner      Banner         Banner Banner Banner

1 - 6 Insertions $50 $45 $45 $35 $30
7-12 Insertions $45 $40 $35 $30 $25

Advertising Sizes: Tower Banners - 120 x 600; Horizontal Banners - 468 x 60; All ads can include a 5-line text banner

January 2007

1/25; 2/22; 3/29; 4/26; 5/31; 6/28; 7/26; 8/30; 9/27; 10/25; 11/29; 12/27

General Rate Policy

Rates are effective as of January 1, 2007.  All business under current contracts will be protected for the duration of the contract.

Commissions and Terms of Payment

Terms are net 30 days. Agency commission: 15%; allowed only on invoices paid within 30 days.  
Payment for any advertising shall be due and payable at publisher’s office: 201 Littleton Road, 2nd Floor, Morris Plains, NJ 07950

Reach

Advertising

Issue Dates 2007

Exempt eNewsletter, a new monthly eNewsletter is for CEOs, CFOs, Development Officers and Board Members respon-
sible for the endowment, asset & financial management of the nation's largest nonprofits.  The eNewsletter will feature
trends and business stories with a focus on asset management, planned-giving, donor-advised funds, banking, risk man-
agement, investments, insurance, trusts, financial software and technology.

The nonprofit sector represents: • $1.9 trillion in total assets1

• $1.1trillion revenue2

• $248.5 billion in annual giving3

• $736+ billion in investable assets4

• $1 trillion in net assets5

1NCCS Core File 2004
2NCCS Core File 2004
3NCCS Core File 2003
4NCCS Core File 2004
5NCCS National Nonprofit Database Fiscal 2000

Exempt eNewsletter
Financial Information eNewsletter For Senior Managers

Exempt eNewsletter Rate Card Jan 2007  6/26/07  10:39 AM  Page 1



	 Planned Giving: What's New In Planned Giving Software?	 2/1	 2/8
	 Boards: Picking Your Next CEO
	 Asset Management: How The Green Funds Did In 2006
	 Taxes: IRS And Congressional Updates
	 Bonus Distribution: AFP National

	 Planned Giving: What's New In Charitable Gift Annuities	 5/3	 5/10

	 Asset Management: Managing Small Endowments
	 Finance: �Interest Rates And Capital Campaigns
	 Boards: Recruiting Position-Specific Members
	 Bonus Distribution: Fund Raising Day In New York

	 Planned Giving: Is Using Life Insurance Dead?	 8/2	 8/9
	 Asset Management: What's New With D&O Insurance? �
	 Finance: Is International Right For Your Portfolio? 
	 Boards: Picking An Endowment Manager
	 Bonus Distribution: AHP Conference
	

	 Planned Giving: Setting Prices For Naming Rights	 11/2	 11/8
	 Asset Management�: What's New In Fixed Asset Software
	 Finance: Caging Operations - When To Outsource
	 Boards: Is It Time To Merge Operations? 
	

March 	 Close Date	 Material Due Date

June 

September 

General Rate Policy
All business under current contracts will be protected for the   
duration of the contract.

Commissions and Terms of Payment
Terms are net 30 days. Agency commission: 15%; allowed only on 
invoices paid within 30 days. Payment for any advertising shall 
be due and payable at publisher’s office: NPT Publishing Group,        
201 Littleton Rd, 2nd Floor, Morris Plains, NJ 07950

Short Rate, Rebate and Rate Protection
Advertisers not using the number of insertions on which their rates 
are based, within 12 months, shall be short rated for the difference 
in amount. Advertisers using more insertions than contracted for 
will receive appropriate rebates.

December 

Cancellations
Cancellations not accepted after space reservation closing date. 

Position Policy
The publisher guarantees no position request unless contracted 
for at premium rate and assumes no responsibility  
if position given differs from request.

Ad Specs

Publication trim size  . . . . . . . . . . . . . . . . . . . . . . . . . . .                            7.875”x 10.5”
Full Page Bleed  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                8.125”x10.75”
Full Page Non Bleed . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                7.” x 10”
Half Page Horizontal . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               7.” x 4.75”
Quarter Page Vertical . . . . . . . . . . . . . . . . . . . . . . . . . . . .                             3.375” x 5”

2007 Editorial Calendar



Mechanical Requirements

All our magazines are printed CTP (Computer-to-Plate), Web offset, SWOP 
standard. Trimmed page is 10.5" x 7.875" and bleed is 10.75" x 8.125". We 
take great care and pride in the quality and accuracy of our magazines. 
Our policy is not to alter or make any changes to your files. Please send a 
color laser print of the electronic file supplied (laser print is for content 
only) so that we can verify that all the elements are there. Keep a copy for 
yourself in case we need to call you with any questions. Our Production 
Manager can be reached at (973) 401-0202 ext. 218

Media Accepted: 
Macintosh format, 100 MB and 250 MB Zip or CD.

Agency Discounts: 
Recognized Advertising Agencies eligible for 15% discount on all advertising 
rates subject to publisher approval.

Supported Applications: 
InDesign, Macintosh QuarkXpress, Adobe Photoshop, Illustrator and Acrobat. 
PC platform please contact the Production Department for information.
Fonts: Supply all the fonts used in your document including fonts used in any 
EPS linked files or create outlines of all fonts used. We strongly recommend 
using PostScript Type 1 fonts. Truetype, Multiple Master and Open Type fonts 
are not as reliable during output process. When you use PostScript fonts you 
need to send both, the printer and the screen fonts. Do not use the character 
styles in the layout applications.

Production Charges: 
There are no production charges for flight checking complete and 
accurate files. However, if files are not complete or not submitted 
following our requirements, we will charge prevailing rates for any 
supplemental work.  Minimum charge will be $50.

Linked Images in Page Layout Programs: 
All images must be in CMYK, grayscale or bitmap mode and must be 
saved as TIFF, EPS or PDF. Please remember to update your links before 
saving the final layout. Do not create rich black text.

Resolution: 
300 to 600 dpi.

Document Size: 
The document size should be set up to the final trim size of the ad size. Do 
not place any live matter (type or image) closer than 1/2" to the page trim. 

Bleed: 
Add 1/8" bleed for any image or color panel that bleeds off the edge of 
the page.

Creating Postscript Files For PDF: 
We currently use Acrobat 4.0. Set up your files as follows: embed all fonts; 
save all images at print resolution (300 dpi. and above); convert all RGB 
and PMS colors to CMYK or grayscale; set security to “none”.

Advertising Materials: 
All advertising materials will be destroyed after one year, unless otherwise 
specified. To have your files returned, please submit a written request 
within 9 months of submitting materials. 

Insert Requirements: 
Always consult your sales rep. before printing inserts to insure proper 
specifications, quantity and shipping address. For an accurate price on 
insertion, we need to receive a sample of the insert when the space is 
booked. Ship your inserts directly to the Printer and 5 samples to your 
sales and production representatives.

Guidelines & Material Shipping Address:
• �For advertisements without appropriate high resolution proofs,  NPT 

Publishing Group is not liable for inaccurate color reproduction or 
accurate digital ad reproduction.

• �Fax proofs of ads using images, halftones, and tints are unacceptable.
• �Acceptable transfer media includes Iomega Zip disk (Mac or PC 

CD ROM or you may email file attachments (up to 3MB in size) to: 
production@nptimes.com

All ads or artwork should include instructions to identify when and how 
materials are to be run.  Send orders, contracts and reproduction materi-
als to: Amita John, Ad Traffic Manager, NPT Publishing Group, Mack-Cali 
Lake View Plaza, 201 Littleton Road, 2nd Floor, Morris Plains, New Jersey 
07950. Telephone (973) 401-0202.

General Terms & Conditions:

Payment Terms - Payment is due in U.S. currency.  Terms are net, 30 days. 
An interest rate of  1-1/2% per month will be added to balances open after 
30 days. All discounts, including agency fees, are forfeited on all accounts 
over 30 days past due. All past due invoices are subject to a finance charge 
equal to 1.5% per month (18% A.P.R.) of outstanding balance. The publisher 
reserves the right to hold the advertiser and/or its advertising agency, jointly 
and severely liable for such monies as they become due and payable to the 
publisher. New advertisers not known to NPT Publishing Group must pay 
in advance or furnish three credit references (including one publication 
advertising reference) prior to space closing for the issue in which the ad 
is to be placed.  Liability  -  Spot colors matched in process colors may vary 
significantly from PMS or other samples. Process color materials printed 
in NPT Publishing Group will not match the brightness, color or clarity 
of proofs made by other methods or on other papers. NPT Publishing 
Group will not be liable for any claim resulting from its perceived failure 
to match a color printed by any other technique. NPT Publishing Group 
will not be liable for any claim based on this accommodation.  Our liability 
for production work produced through NPT Publishing Group is limited 
to the production charges for that work.  Production work is accepted 
only on the understanding that no claim will be made for offset against 
related space charges. NPT Publishing Group will not be liable for any 
production claim when the requirement for an approved proof is waived.
Creditor reserves the right to employ a collection agency and/or attorneys 
to recover past due balances; therefore, such accounts will be subject to 
a reasonable attorney/collection fee equal to thirty percent (30%) of the 
outstanding balance.
All past due invoices will be subject to “Short Rate”. Any past due invoice(s) 
will be recalculated to the higher amount due for the frequency actually 
printed. “Short Rate” adjustments will also be made for any change (down-
ward) in frequency agreement originally contracted for, either written or 
verbal. All contracts (or mail order forms, IO’s, or PO’s) should include a 
statement that the individual signing said order form attest to the fact that 
they are authorized to place the order on behalf of the titled entity, and 
further acknowledge they are an authorized agent of the company.  
A. All insertion orders are accepted subject to provisions of our cur-
rent space confirmation form. Rates are subject to change upon notice 
from the Publisher. Contract advertisers are guaranteed contract rates 
through the end of the calendar year, or completion of the contract, 
whichever comes first. Rates for advertising not under contract are sub-
ject to change on notice. If more or less insertions are used within one 
year than specified on the Space Confirmation Form, charges will be 
adjusted to correspond with B/W rates currently in effect.
B. Advertisements are accepted upon the representation that advertiser 
and its agency have the right to publish the contents thereof. In 
consideration of such publication, advertiser and its agency agree to 
indemnify and hold Publisher harmless against any expense or loss by 
reason of any claims arising out of publication.
C. All contents of advertisements are subject to Publisher’s approval.  
Publisher reserves the right to reject or cancel any advertisements, 
insertion order, space reservation, or position commitment at any 
time without cause. Publisher reserves the right to insert the word 
advertisement above or below any copy.
D. Cancellations or changes in orders may not be made by the advertiser 
or its agency after the reservation closing date.
E. Positioning of advertisements is at the discretion of the Publisher 
except where a request for a specific preferred position is acknowledged 
by Publisher in writing.
F. Publisher shall not be liable for any costs or damages if for any reason 
he fails to publish an advertisement. The Publisher’s liability for any 
error will not exceed the cost of the space occupied by error.
G. No conditions other than those set forth in these advertising 
specifications shall be binding on the Publisher unless specifically 
agreed to in writing by the Publisher. Publisher will not be bound by 
conditions printed or appearing in these advertising specifications 
which conflict with conditions printed or appearing on space 
confirmation form.




